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FACT SHEET 

YOUTH OPPORTUNITY CAMPAIGN 1967 

The Atlanta Youth Council is serving as the task-force for this campaign . 
Rather than confine this year's campaign to summer employment only, both 
at the suggestion of the Vice President and because the logic of his suggestion 
was already apparent to many here in Atlanta, our program will include 
employment, education, recreation and in a secondary way, health. 

A. Because the schools provide the ide al vehicle for selling this program 
to high school age youth, we have developed this program through 
the high school counselors. 

I. April 26: Memorandum w ill go to counselors and principals 
of 26 high schools outlining the program and asking for their 
enthusiastic support. 

2. May 1: Kit going to each school will contain: 

a. Abbreviated employment application forms for summer 
jobs through the State Department of Labor's Youth 
Opportunity Center, together with return envelopes 
for transmitting completed _applications back to the 
Center. This early recruitment will help eliminate 
the logjam that occurs at the Center w hen school is 
out; it will give the less motivated youth the guidance 
of the counselor in taking this important first step; 
and it will put summer paying jobs in perspective 
with other types of summer opportunity. 

b. Colorful posters for display throughout schools will 
feature a message appealing to this age group. 

c . Sun-burst design lapel buttons w hich use a "teaser 
approach" to ge nerate interest in Youth Opportunity 
Week. They· simply say "I Am" in response to the 
s logan "Be a Summe r Sw ing'e r " , which appears on 
the poster and other mate rial. _ 

d. C omic book s develope d b y U . S . Depar tment of Labor 
as par t of the Youth Opportuni ty C ampai gn k i t . 

3. M a y 4: C omi c . book s w ill be d i strib ut e d thr ough junio r a nd 
senior h ome -rooms an d s tr on g announc ement made of Y outh 
Opportunit y We ek , M ay 8 - _15. 

" 
4. · -Mai 8 : Empl oyment applic a tion fo r ms ~ilI be · made· 
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Page Two 

available through junior and senior home-rooms and 
students urged to consider the whole range of summer 
opportunity - paying jobs, volunte er work with Head 
Start programs, summer school and recreation 
programs - and di scuss these with the counsel or. 
Counselors w ill have informati on on summer school 
and basic recreation programs and will refer volunteers 
to the Head Start volunteer recruiters. 

Since m a ny youth who need to be r e ache d by this program are school 
drop-outs , this information w ill a l s o be disseminate d through the 
Neighborhood Service Centers and City recreation centers. 

News media w ill be provided with full in_formation, suggestions for 
special programming,public service announcement tapes and slides. 

B. The camp aign will m ake a strong a pp eal to the priva t e secto r to provide 
summer jobs - 10% to 20% more than summer 1966. 

1. A mail c a mpaign to 13, 000 employe rs in the m e tro area will 
consist of: 

a. Initi al m a iling fr om Sta t e D epartment of L a bor 

b. Mailing from Atlanta Youth Council 

c. Mailing from Y outh Oppor tuni t y C e nter, offering 
incentive o f a Braves b aseb all ticket (similar to 
1966 program) for each summer job mad e a v a ila ble 
to youth 

2. News r e lease s w ill go to A tlant a Chambe r of Comme r ce , 
b us i ness and civic ass ociat ions , ne ws me dia , . e t c. , 
s p elling out t h e w h ol e c ampa ign but making special 
appeal t o empl oye r s . 

C. Three con c urre n t s u rveys are inventorying our recreat i on res ources 
and prelimina ry findings indicat e urge n t nee d for ex panded recreation 
opport unitie s . The s e surv eys are: 

1. CIP ove r a ll R ec r eat i on Survey, now in fir s t d raft form. 
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2. Inter-Agency group self-survey - Girl Scouts, Boy Scouts, 
Campfire Girls, Girls Clubs, Boys Clubs, YMCA, YWCA, 
etc. - now being compiled. 

3. Church-related recreation survey being conducted by Atlanta 
Youth Council. 

D. Through new s media special programming, etc., we hope to continue 
the initial motivation of a summer opportunity campaign throughout 
the summer in as many w ays 'as possible. 
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